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CURRENT LANDSCAPE FOR DISPLAY ADVERTISING

The current approach to display advertising is broken.

+ Click-through rate

« Abysmal for static display ads

« Still low for traditional rich media ads
+ Display ads tax people

« Ads interrupt users and make them suffer in order to get
to the real content that they want to see
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CONTENT MARKETING

Marketers increasingly turn to content marketing.

+ Offers relevant information for consumers

* Increased engagement because consumers want to interact
with interesting content

+ Traditional content marketing is limited by scale
* Blog content is limited to blog readership
« Social content is limited by reach or fan base
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FUTURE OF DISPLAY ADVERTISING

Marketers must match the cadence, relevance, and
functionality of today’s web in order to effectively
reach their consumers

+ Brands currently:
— Update their websites and social media on a daily basis
— Produce great content and creative
+ Next step:
— Apply this principle to display advertising
— Scale content marketing
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WHAT IS PAID MEDIA PUBLISHING?

Scaling brand marketing content into paid channels

+ Reach new audiences ,, o
across paid media n
' - BRAND aruTe
+ Offer timely, relevant, real- Eee
time marketing B

+ Publish brand assets and
messaging directly into
paid media

+ Interact with content
directly in the ad unit
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EXAMPLES OF REAL-TIME MARKETING

Marketers jumped on the Super Bowl blackout with
real-time Twitter campaigns

+ Imagine if messaging and creative could be quickly scaled to
display ads all over the web?

r‘ié Tide ¥ Follow ?&9 Oreo Cookie W Follow
We can't get your #blackout, but we can get your stains Power out? No problem. pic.twitter.com/dnQ7pOgC

out. #SuperBowl #TidePower pic.twitter.com/JpQBRvjf

N
am l-_\qdi o Follow g@lﬂ‘

Sending some LEDs to the @MBUSA Superdome right
HOW...

We can’t get your blackout.
But we can get your stains out.

9,679 RETWEETS 3,213 FAVORITES +« 13 %

YOU CAN STILL DUNK IN THE DARK ($2:3

1,369 RETWEETS 359 FAVORITE « 13 % 16,075 RETWEETS 6,203 F +« 3 %
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BENEFITS

Publish brand assets and messaging directly into
paid media

+ Extended reach
+ Fresh, meaningful content
+ Relevance matters

EARNED MEDIA

! Brand Awareness ' Brand Experience |
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BENEFITS

Leverage APIs to extend ad functionality
Pull in video, social content, and more

+ Transforms the “container” of a paid display ad unit into a
real-time venhicle for paid media publishing at scale

+ Think ad server meets CMS
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EXAMPLE: KRAFT
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&P ~\_ ) T ADINNOVATION AT SCALE

Looking for the

e s tw Best Dressed
i 1 Dog!

an
LET'S GET

Visit Kent com

HOT RECIPES  HOT PINS

#NYFW: Lauren
s Moffatt Fall 201...

m
on

#NYFW Derek Lam
Spring 2012

CET—

Entertaining v

wait to try this healthy recipe!

Chicken with pasta and veggies....can't ’

Zety Italian

Spring Salad

Minestrone

| get Zesty by

Chicken with
Pasta & Veggies

Zesty Italian
Baked Salm

Chicken with Pasta sHARE M @

& Veggies
what you need

1-1/2cups whole wheat penne pasta, uncooked
1-1/2tsp. olive oil

1 red pepper, cutinto strips, halved

1 zucchini, cut lengthwise and crosswise in half,
then cut into thin strips

1pkg. (6 oz) OSCAR MAYER Deli Fresh Grilled
Chicken Breast

1/4cup KRAFT Lite Zesty Italian Dressing
2Tbsp. KRAFT Grated Parmesan Cheese

make it

COOK pasta as directed on package.

| get Zesty by




BENEFITS

Streamline your media planning and ad optimization

+ Publish changes to live ads in real-time without issuing new tags
+ Build a content-rich ad in hours, not days, without coding

+ Work in a flexible design environment

+ Easily create IAB rising star units and other specialized formats
+ Eliminate campaign delays
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CASE STUDY:

Market News Live F

SC I I W! i B Volatility Continues: Are the Markets Overreacting? I

After a few days of relative calm, stocks

dropped sharply today as concems over
European banking issues combinad with
a plunge in the Philadeiphia Fed Index (a
measure of economic activity in the mid-

CHALLENGE

ﬁ

Effectively communicate content to clients domn :sr%'vrb*’rzpii,:o"si;iwyz;s“
and investors after a sudden financial market R =
downturn. £

charles SCHWAB m
SOLUTION
Build a dynamic ad with Flite and update it MarketNews | LiveFeed | VideoCommentary
daily with new content to keep the content e, A1 ey ook o ud THank e
fresh and the audience engaged. 20120321

Get more #tax tips from Schwab's Randy Spiegelman
1o make theé most of your 2012 filing
http://t.co/JQYQT7HKT DM

RESULTS 20120821
63% higher CTR; 3X increase in interaction ARNHEION 6.0 Suot KOO ROT 0 T vo.

. . £ @CharlesSchwab
rate; 15% more time spent on unit. Ed

| Fallo\tluﬁ '
charles SCHWAB
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QUESTIONS?
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