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AD INNOVATION AT SCALE 

ABOUT 

Core Value Propositions 
 

 

• Premium ad  

product platform 

• Paid media 

publishing 

Backed by 
 

 

• Sequoia Capital  

• GCVP 

• HWVP 

• Condé Nast, 

NCD 

SaaS Business Model 
 

Ad Innovation Company 



AD INNOVATION AT SCALE 

The current approach to display advertising is broken. 

 Click-through rate  

• Abysmal for static display ads 

• Still low for traditional rich media ads 

 Display ads tax people 

• Ads interrupt users and make them suffer in order to get 

to the real content that they want to see 

CURRENT LANDSCAPE FOR DISPLAY ADVERTISING 
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 Offers relevant information for consumers 

• Increased engagement because consumers want to interact 

with interesting content 

 Traditional content marketing is limited by scale 

• Blog content is limited to blog readership 

• Social content is limited by reach or fan base 

 

CONTENT MARKETING 

Marketers increasingly turn to content marketing. 
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FUTURE OF DISPLAY ADVERTISING 

 Brands currently: 

– Update their websites and social media on a daily basis 

– Produce great content and creative 

 Next step:  

– Apply this principle to display advertising 

– Scale content marketing 

Marketers must match the cadence, relevance, and 
functionality of today’s web in order to effectively 
reach their consumers 
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Scaling brand marketing content into paid channels 

 Reach new audiences 

across paid media 

 Offer timely, relevant, real-

time marketing 

 Publish brand assets and 

messaging directly into 

paid media 

 Interact with content 

directly in the ad unit 

 

WHAT IS PAID MEDIA PUBLISHING? 
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Marketers jumped on the Super Bowl blackout with 
real-time Twitter campaigns 

  Imagine if messaging and creative could be quickly scaled to 

display ads all over the web? 

EXAMPLES OF REAL-TIME MARKETING 
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Publish brand assets and messaging directly into 
paid media 

  Extended reach 

 Fresh, meaningful content 

 Relevance matters 

 

BENEFITS 
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BENEFITS 

Leverage APIs to extend ad functionality 

Pull in video, social content, and more 

 

 

 Transforms the “container” of a paid display ad unit into a 

real-time vehicle for paid media publishing at scale 

 Think ad server meets CMS  
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EXAMPLE: KRAFT 

Brand: Kraft 
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BENEFITS 

 Publish changes to live ads in real-time without issuing new tags 

 Build a content-rich ad in hours, not days, without coding 

 Work in a flexible design environment 

 Easily create IAB rising star units and other specialized formats 

 Eliminate campaign delays 

 

 

 

Streamline your media planning and ad optimization 
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CHALLENGE 
Effectively communicate content to clients 

and investors after a sudden financial market 

downturn. 

 

SOLUTION 
Build a dynamic ad with Flite and update it 

daily with new content to keep the content 

fresh and the audience engaged. 

 

RESULTS 
63% higher CTR; 3X increase in interaction 

rate; 15% more time spent on unit. 

 
 

CASE STUDY: REAL-TIME MARKETING 
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DEMOS 
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QUESTIONS? 


